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Imagine This

THE PUBLISHER’S SALE OF THIS REPRINT DOES NOT CONSTITUTE OR IMPLY ANY ENDORSEMENT OR SPONSORSHIP OF ANYPRODUCT, SERVICE,COMPANY OR ORGANIZATION.

the wall street journal reports.

We went searching for new ideas for  fixing
Web ads.  We found them.

A hot new type of Internet ad
called a shoshkeles.

What’s Shaking?
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