
THE WALL STREET JOURNAL                                         JANUARY 31, 2005

THE PUBLISHER’S SALE OF THIS REPRINT DOES NOT CONSTITUTE OR IMPLY ANY ENDORSEMENT OR SPONSORSHIP OF ANYPRODUCT, SERVICE,COMPANY OR ORGANIZATION.

@#^@#THE WALL STREET JOURNAL.

Trends

TOP 10TRENDS
IN 10INDUSTRIES

TH
E

M
USIC

 

NOT M
UCH TO 

SIN
G A

BOUT

by
 E

th
an Smith

, R
5

VID
EO

GAM
ES

 

NEW
 GAMES, 

NEW
 M

ACHIN
ES, 

NEW
 W

IN
NERS 

AND LOSERS

by
 N

ick
 W

ingfi
eld

, R4

AGRIC
ULT

URE

W
HAT’S FOR D

IN
NER? 

IM
PORTS.

by
 Ja

net 
Adamy, 

R6

ARCHITE
CTU

RE 

GREENER A
ND H

IG
HER

by
 A

lex
 F

ra
ngo

s, 
R5

ACCOUNTIN
G 

AFTER  T
HE SCANDALS: 

E W
ORK, M

ORE M
ONEY

by
 D

iya
 G

ulla
palli

, R
6

CRED
IT

CARDS 

CASH? W
HAT’S CASH?

by
 R

ob
in Sidel,

 R3
CONSUM

ER
EL

EC
TR

ONIC
S 

IT
 A

LL CONNECTS—

AND CONVERGES

by
 G

ary 
M

cW
ill

iams, 
R3

HIG
HER

ED
UCAT

IO
N 

MORE STUDENTS, 

HIG
HER PRIC

ES, 

TOUGHER COMPETIT
IO

N

by
 Ju

ne K
ron

holz
, R

4

Spec
ial

Repr
int


